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Create and manage digital advertising campaigns,
achieving a minimum of 5% ROI per month.

M1 : 5% (Get 10 points)
M2 :10% (Get 15 points) ] ]
M3 : 15% (Get 20 points) 5. Atick is shown and remark as
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Create and manage digital advertising campaigns,
achieving a minimum of 5% ROI per month.

M1 : 5% (Get 10 points)
M2 :10% (Get 15 points)
M3 :15% (Get 20 points)
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Increase website traffic and click-through rate,
-— _> adding 10% more site visits.

M1 :10% (Get 5 points)
M2 :15% (Get 5 points)
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Increase website traffic and click-through rate,
adding 10% more site visits.

M1 :10% (Get 5 points)
M2 :15% (Get 5 points)
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The goal shows ‘Completed’
after approved.
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Increase website traffic and click-through rate,
adding 10% more site visits.

M1:10% (Get 5 points)
M2 :15% (Get 5 points)
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